
  

First Impression - Antevenio: the little company 
that could 

 

 
1 - Everybody knows that: dotcoms and digital companies may have serious hiccups, since they operate in the 

virtual world, where things, i.e. businesses, may change very suddenly sometimes. And for the average portfolio manager 
(and maybe even for the high flying ones), it is not always easy to understand what the hell is going on in that sphere.  

A sphere, or, better say, a galaxy from where from time to time some disturbing novelty falls. Like, for instance, high 
frequency trading or real time bidding for display ads, two new ways to trade things which, simply, operate far beyond 
human perception. Two really disruptive innovations, as a matter of fact, especially HFT, which in a way empowers you to 
trade on a public market place while staying out of sight: interesting! 

2 - Nevertheless, some high tech companies making highly complicated things on line may look quite simple 
instead for the average (Joe) investor, because they make good money in good times, and don’t in bad times, just like many 
others operating in the now would be “real” world. Antevenio (ALANT; 3.70€), a Spanish microcap listed in Paris, looks a bit 
like that, by combining a high-end service offering in digital with low end valuation as a listed company. Does this make a 
compelling investing case? May be. First, we need to get some clue about its business: founded in the 1997, and operating 
with offices in Madrid, Barcelona, Milan, London, Mexico, Buenos Aires and Paris, the company can apparently demonstrate 
a good capability for i) lead generation (finding online prospects), thanks to a big database of over 23 m permission based 
consumers, and, ii) cross-channel marketing, thanks to an apparently very efficient proprietary software, or platform, called 
MDirector.  

This comes with four not so bad vertical portals totaling 10m registered users, federating qualified audiences for fashion, 
travel and leisure, and job market: 

	    
 
All this is obviously worth something also for publishers: Antevenio can bring them advertising money for their ad space, 

and, more and more, since that business is destroyed by RTB (remember: the second disturbing novelty), help them to 
fertilize their user base using newsletters, video, SMS, social media and so on in all sort of e-marketing campaigns. 

 
3 - Second, if we take a few minutes to consider the 

valuation, we can't say much except that it looks 
quite cheap, with multiples like a 12x 2016e PER, or a 
0.65 Capitalization/Sales ratio. Even if the stock price is 
doing well with a +43% ytd performance, and if the chart 
may make us think that, somewhere, we missed the boat:   

 
But there is a good probability we didn't, in fact, 

because, if everything goes just like the company's 
management tells it, Antevenio has just started to 
recover from some bad years. Let's recall that operating 
margin fell from 13% in 2009 to -3% in 2013, and just 
came back in the black on the first half of 2015, greatly 
helped by a nice +15% top line growth:                                                                
=> 

 

 
A growth that is directly linked to the Spanish economy gaining traction in its second year of recovery, as Antevenio has 

more than 40% of its business there. And so suffered quite a lot in the past from this exposure, since the advertising market 
halved in the five years Spanish Great Recession. But good times are back there, apparently, and the company looks in a 
good shape everywhere else, with operations running smoothly outside Spain, the successful launch of its MDirector 
new product, sold on a Software-as-a-Service mode, and, last but not least, a balance sheet with a good cash position. All 
this providing some comfort to the management, who aims now to bring back the company to its pre-crisis profitability, 
meaning, if everything goes well, again, some room for multiple expansion. 

Plus: the company may be looked at now as a proxy for playing the new growth cycle in Spain: who could ask for more? 
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